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In order to finish her study, the writer is writing a thesis entitled “Customers’ 
Prespective towards the Use of English in the Website 
(www.setkah.wixsite.com/setkah). This questionnaire is made to investigate 
the Setkah’s potential customers’ perspectives towards the use of English in 
the website. There are three sections in this questionnaire. The first part is the 
background information of the customers, and the second and the third part 
are the statements related to the use of English and the choice of language in 
the website. I would like you to complete this questionnaire. I will maintain 
the confidentiality of the information that you provide. 
 
Direction 
Please answer the following questions about your background information. 
Thank you. 
Part 1 – Background Information 
1. Name   : 
2. Occupation  : 
3. Sex (male/female) : 
4. Age   : 
5. Please choose one and give a check (v) 
 
Can you able to? 
 
a. Read in English : (   ) Yes   (   ) No 
b. Write in English : (   ) Yes   (   ) No 





Please make sure that you have already seen the website before you 
answer these following statements. 
The 23 questions at the back of this form are statements that describe 
perspectives towards the use of English and customers’ preference of 
language. Please read each one, decide how well it applies to you, and indicate 
to what extent you agree or disagree with each question. For each question, 
please give a check (v) in the box that explain how closely the question 
applies to you. Give only check (v) for each question. To change an answer, 
make an X in the incorrect answer; next, you need to give a new check (v) in 
the correct answer. Be sure to use hard-tipped pen. Do not erase. 
 
Part 2 – Statements 
 
SA = Strongly Agree 
A = Agree 
N = Neutral 
D = Disagree 
SD = Strongly Disagree 
 
No Statement SA A N D SD 
1. I prefer buying products from websites 
using English to websites using 
Indonesian. 
     
2. English is a sign of modernity.      
3. I think the website is more accessible 
using English rather than Indonesian. 
     
4. I think English is more attractive than 
Indonesian. 
     
5. I think using English in the website 
shows westernization. 
     
6. I think English advertisement is more 
attractive than Indonesian advertisement. 
     
7. I think using English in the website is 
more concise. 
















The sentence “You know it’s more than 
just Batik. So which will you buy?” in 
“Shop” page helps you to decide to buy 
the products. 
     
14 I ever heard a word having similar 
sounds with the name of the brand 
“SETKAH”. 













I prefer the underlined sentence change 
to “Please be confident to contact us”. 
     
16 I think the slogan “Giving by Selling” is 
easy to remember. 
     
17 I think the slogan “Read The Story 
Before You Buy” is easy to remember. 
     
18 I think that “Season 1” means “First 
Season”. 
     

 65 
I prefer “YOU WONT BE SPAMMED BY 
US” to the underlined sentence. 
22 I like  “Single action for tons of 
inspiration” rather than “Action for 






I feel closer being called “Friends” by 
Setkah. 
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